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AND AS ADULTS, 70% ARE ADOLESCENCE.

WHAT CAN BRANDS AND MARKETERS LEARN
FROM THIS MODERN MOTHERHOOD DILEMMA?

2 Look Inward

If you want to know how to speak to
women with self doubt, a good place to
start is at your next key stakeholder
meeting. How many of them are women?
How many are mothers?

Chances are, the people who know this
key demographic (women influence or
manage 85% of all consumer purchases,
by the way) are already in present in your
company. Do they have a voice?

Consider now only how you can listen to
and leverage the knowledge of women in
your organization, but also how you can
support their growth.

Source: Original Slay Like a Mother Research 2019; Girlpower Marketing



